ISSN : 0974 - 8482

Orissa Journal of

ommerce

Promoting Research A Quarterly Peer-Reviewed & Refereed Journal
(UGC-CARE Listed)

Volume 43 Issue 4 October-December 2022

*
0.0

Editorial Article : Exploring Metaverse: A Virtual Ecosystem from Management Perspective
Malay Kumar Mohanty, Amiya Kumar Mohapatra, Pradeepta Kumar Samanta and
Gautam Agrawal

>

A Study on Investors’ Sentiment and Market Return of Indian Stock Market
Amit Rohilla and Neeta Tripathi

<+ Examining the Productivity and Technical Efficiency of Industrial Sector using Stochastic Frontier Analysis
in India

R/
*

Edison Jolly Cyril and Harish Kumar Singla

«+  Price Synergy in Spot and Future Market: A Study on Nickel Trade at MCX, India
Laxmidhar Samal and Sudhansu Kumar Das

«  Impact of Supportive After-Sales Services on Customer Satisfaction in Automobile Industry
Bhushan Kumar Chawla and Balbir Singh

99J9WIWO0)) JO [BUINOP BSSLIQ

«» Analyzing the Issues and Challenges of Homestays for Sustainable Tourism Development in Sikkim and
Darjeeling Hills
Sonam Gyamtso Bhutia, Jigmie Wangchuk Bhutia and Sudhanshu Sekhar Mahapatra
«+  Behavioral Supply Chain Management and Firm Performance: Systematic Literature Review and

Conceptual Framework
Archi Dubey and Debobrata Dasgupta

% Role of MSMEs in the Start-up Ecosystem With Reference to the Tribal Youth of Rajasthan
Sachin Gupta, Biswajit Satpathy and Sukanta Kumar Baral

«»  App-based Ride-Sharing Adoption Behaviour of Commuters: Evaluating through TAM Approach
Seema Gupta and Jasper Vikas George

% Work-Life Balance of Private Sector Employees: A Demographic Analysis
Naga Sreedhar Volety and Parameswar Nayak

% Relationship between Competencies and Demographic Variables of the Employees: Competency
Mapping of Private Sector Bank
Sowmya Hegde

«» Corporate Reporting Reforms in 21st Century and Value Creation: A Study of Select Companies in India
Tulika Bal

% Impact of CSR Committee on ESG Reporting Quality: Evidence from India
Rahul Matta, Harsh Purohit and Debasis Mohanty

ISSN : 0974 - 8482

Orissa Journal of Commerce

Published by : Dr. Malay Kumar Mohanty, Managing Editor

On Behalf of Orissa Commerce Association, Odisha, India.
E-mail : submissionojcoca@gmail.com
Journal Website : www.ojcoca.org

°,
.0

2207 19qWad9q-19q039Q ‘p 8nss| ‘¢ awn|op

A Publication of

Orissa Commerce Association, Odisha, India




EDITORIAL BOARD

MANAGING EDITOR

Dr. Malay Kumar Mohanty, Professor & Former Head, GM College and Dean, Faculty of Commerce and Management, Sambalpur
University; Former Registrar, Ravenshaw University and Controller of Examination, Utkal University, Bhubaneswar; Honorary Visiting
Professor, Ravenshaw University, Cuttack, Former President of Orissa Commerce Association. E-mail: dr.malaykumarmohanty@gmail.com

EDITORS

Dr. Amiya Kumar Mohapatra, Professor, Jaipuria Institute of Management, Indore, Madhya Pradesh.

E-mail: amiyaeco125@gmail.com

Dr. Pradeepta Kumar Samanta, Sr. Associate Professor, NICMAR Business School, NICMAR University, Pune, Maharashtra.

E-mail: samanta.pk@gmail.com

ASSISTANT EDITORS

Dr. Priyabrata Panda, Assistant Professor, Gangadhar Meher University, Sambalpur, Odisha.

E-mail: pandapriyabrata@rocketmail.com

Dr. Ramesh Chandra Das, Assistant Professor, Bhadrak (Autonomous) College, Bhadrak, Odisha.

E-mail: rameshchandradas99@gmail.com

ASSISTANT EDITORS - DIGITAL SOLUTIONS

Dr. Yayati Nayak, Assistant Professor, School of Commerce, Ravenshaw University, Cuttack, Odisha. E-mail: yayatinayak1@gmail.com
Dr. Rajesh Panda, Assistant Professor, School of Management, KIIT University, Bhubaneswar, Odisha. E-mail: r.panda@kiit.ac.in
Debasis Mohanty, Assistant Professor, ITM University, Raipur, Chhattisgarh. E-mail: debasisacademics@gmail.com

EDITORIAL ADVISORY BOARD

Dr. Ambika Prasad Pati, Professor & Head, Accounting and Finance,
North Eastern Hill University, Shillong, India. E-mail: apatiau@yahoo.com
Dr. Amit Kumar Singh, Professor, Department of Commerce, Delhi School
of Economics, University of Delhi, India. E-mail: amitipo10@gmail.com

Dr. Amit Sareen, Dean (Academics), Institute of Management
Technology, Ghaziabad, India. E-mail: amit_sareen2000@yahoo.com

Dr. Aneesh Zutshi, Faculty, Nova School of Science and Technology,
NOVA University, Portugal. E-mail: aneesh@fct.unl.pt

Dr. Anil Rao Paila, Sr. Dean & Director, S P Mandali's Prin L.N. Welingkar
Institute of Management Development & Research. & Past President -
Association of Indian Management Schools (AIMS), Bengaluru, India. E-mail:
anil.rao@welingkar.org

Dr. Arka Kumar Das Mohapatra, Vice-Chancellor, Odisha State Open
University, Sambalpur, India. E-mail: akdm.2002@gmail.com

Dr. Bijaya K Mangaraj, Professor, Production, Operations and Decision
Sciences Area, XLRI, Jamshedpur, India. E-mail: mangaraj@xlri.ac.in

Dr. Chandra Sekhar Mishra, Associate Professor, Vinod Gupta School
of Management, IIT Kharagpur, India. E-mail: csmishra@vgsom.iitkgp.ac.in
Dr. Cornelia Caseau, Associate Professor, Burgundy School of
Business, Dijon, France. E-mail: cornelia.caseau@bsb-education.com

Dr. Jamini Kanta Pattanayak, Professor, Department of Management
Studies, Indian Institute of Technology (ISM), Dhanbad, India. E-mail:
jkpattanayak@iitism.ac.in

Dr. John Josep Puthenkalam, Professor, Sophia University, Tokyo,
Japan. E-mail: j-puthen@sophia.ac.jp

Dr. Malabika Deo, Professor & Head, Department of Commerce,
Pondicherry University, Pondicherry & Former President of Indian
Commerce Association, India. E-mail: deo_malavika@yahoo.co.in

Dr. Moon Moon Haque, Acting Dean, College of Healthcare
Management and Economics, Gulf Medical University, Al Jurf, Ajman, UAE.
E-mail: dr.moon.h@gmu.ac.ae

Dr. Nawal Kishor, School of Management Studies, IGNOU, New Delhi.
Managing Editor, The Indian Journal of Commerce. E-mail: nkishor@ignou.ac.in
Dr. Pushkar P Jha, Faculty Director of Post Graduate Research &
Reader in Strategic Management, Northumbria University, Newcastle upon
Tyne, United Kingdom. E-mail: pushkar.jha@northumbria.ac.uk

Dr. Radhe Shyam Pradhan, Professor, Central Department of
Management, Tribhuvan University & Academic Director, Uniglobe College,
Kathmandu, Nepal. E-mail: rspradhan@uniglobe.edu.np

Dr. Ranjan Kumar Bal, Former Professor in Accounting &
Former PG Council Chairman; Utkal University, Odisha; Former President of
Indian Accounting Association, Ex-Managing Editor, Orissa Journal of
Commerce, India. E-mail: ranjan_bal@yahoo.com

Dr. Santosh Kumar Mahapatra, Professor, Department of
Commerce, Gauhati University, Guwahati, Assam, India. E-mail:
skm27gu@gmail.com

Dr. Shyam S Lodha, Professor of Marketing and Global Business,
Southern Connecticut State University, New Haven, USA. E-mail:
lodhas1@southernct.edu

Dr. Sudhansu Sekhar Mahapatra, Professor, Department of
Commerce, Sikkim Central University, Sikkim, India. E-mail:
ssmahapatra@cus.ac.in

Disclaimer : The views, ideas and opinions expressed in the papers published in this journal are the authors' personal opinions
and the board and publisher are not responsible for the authors' views.

Published by: Dr. Malay Kumar Mohanty, Managing Editor, onbehalf of Orissa Commerce Association, Odisha, India.

Orissa Journal of Commerce
Manuscript Guidelines for Contributors/Authors

We invite academicians, researchers and executives / industry practitioners to submit original and
unpublished research papers/articles in the area of Commerce, Economics, and Management for
publication in Orissa Journal of Commerce. Following guidelines should be followed:

a) The manuscripts should be typed in MS Word and 1.5 spaces with margin of 1 inch on all
side. An Abstract of 150-160 words, 5-6 Keywords and 4-5 JEL Classification codes
should be provided in the first page of the paper. The length of the paper should not
exceed 6,000 words.

b) The title of the paper should be followed by name, designation, affiliation, email and mobile
number of the authoz(s). The surname of the author(s) should be marked in blue colour.

¢) The main body of the paper should contain: 1. Introduction, 2. Review of Literature, 3.
Objective and Hypothesis of the Study, 4. Research Methodology, 5. Data Analysis,
6. Results and Discussion, and 7. Conclusion. The conclusion should include research
outcomes, implications of research on industry, academia and policy making, Limitation of
study if any, and future scope of research if any. The subheadings under each of the main
headings should also be numbered accordingly.

d) The tables and figures with their soutces should appear in the manuscript near/after where
they are referred in the text. All figures and tables should be numbered (Table 1, 2, 3... &
Figure1,2,3...) and cited in the text with proper headings.

e) Itis the author’s obligation to provide complete references with the necessary information.
References should be according to APA latest edition arranged in alphabetical order.
Thelist of all references must be placed at the end of the manuscript.

f) Papers received in the prescribed journal format only will be processed for review. (For
papet template /format, please refer January-March 2021 Journal Issue)

g) Every paper should accompany a similarity index report in Turnitin antiplagiarism software.
The plagiarism percentage should not exceed 10-12 per cent (excluding 8 words).
Further it should not be more than one per cent from one source.

h) The Editorial Board reserves the right to accept a manuscript for publication. Papers are
processed and reviewed through a blind referral system by experts in the subject areas. To
ensure anonymity, the author(s) name, designation and other details should appear only on
the first page along with the title of the paper and should not be repeated anywhere else.
Accepted manuscripts are subject to editorial changes. All the correspondences including
acceptance/revision/rejection will be made to the corresponding author.

Research papers / articles for publication in the journal should be submitted to : submissionojcoca@gmail.com

For more details, the authors may visit Journal website : www.ojcoca.org




	Page 1
	Page 2

